GOVT P.G. COLLEGE BHUNA

(DEPT OF COMMERCE)
CLASS :- B.COM. 2" SEM. SUBJECT :- CORPORATE ACCOUNTING
[ Dpate | TOPIC .
06.01.2026- | Accounting for share capital: issue of shares & forfeiture
10.01.2026
12.01.2026- | Reissue of forfeited shares- concept & process of book building;
17.01.2026
19.01.2026- | Issue of rights and bonus shares; buy back of shares
| 24.01.20263 I
| 27.01.2026- | Redemption of preference shares
31.01,22224 !
02.02.2026- [ Accounting for Debentures: Issue of debentures,
07.02.2026 B
J[ 09.02.2026- | Redemption of debentures
| 14.02.2026 -
’ 16.02.2026- | Redemption of debentures, Underwriting of Shares and Debenture
| 21.02.2026

| 23.022026- | Final accounts of Companies: Preparation of Profit and Loss Account, Profit and Loss

J 28.02.2026 | Appropriation Account and Balance Sheet in accordance with the provisions ol the |

l | existing Companies Act (Excluding Managerial Remuneration).

| 09.03.2026- | Disposal of company profits- Provisions relating to payment of Dividend.

| 14.03.2026 | - 1

f" 16.03.2026- | Revision and submission of Assignments
21.03.2026 |

! 23.03.2026-# Unit Test

| 28.03.2026 | -
) 30.03.2026- | Valuation of Goodwill
i

04.04.2026
06.04.2026-
| 11.04.2026
| 13.04.2026- | Liquidation of companies
| 18.04.2026J”‘ e
| 2004 2026 | Revision B
| 25.04.2026

Valuation of Shares

|
|

Bl S — —

”—27.04,2075-5 Revision
“ 05.05.2026 |

! B
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GOVT. P.G. COLLEGE BHUNA (FATEHABAD)
Department of Commerce

Class: B.Com. 6th Sem. Subject :-Mgt. Accounﬁng
Date Week Topic

06.1.2026 TO 10.1.2026 | 15t Meaning, nature, significance and scope, rules and techniques of
management accounting

12.1.2026 TO 17.1.2026 | 2nd difference between cost accounting and management accounting,

cost control, cost reduction, cost management
19.1.2026 TO 24.1.2026 | 3rd Budgeting and budgetary control

27.1.2026 TO 31.2.2026 | 4ih Budgeting and budgetary control
2.2.2026 TO 7.2.2026 Sth |Ratio analysis

9.2.2026 TO 14.2.2026 | 6th |Ratio analysis
16.2.2026 TO 21.2.2026 | 7th |Standard costing and variance analysis
23.2.2026 TO 28.2.2026 8th |Standard costing and variance analysis
9.3.2026 TO 14.3.2026 | 9th |Marginal Costing

16.3.2026 TO 21.3.2026 | 10th |Assignment Submission
23.3.2026 TO 28.3.2026 | 11th |Responsibility accounting

30.3.2026 TO 4.4.2026 | 12th |Unit Test

6.4.2026 TO 11.42026 | 13th |Funds flow statement

13.4.2026 TO 18.4.2026 | 14th |Cash flow statement

20.4.2026 TO 25.4.2026 | 15th |Revision

27.4.2026 TO 5.5.2026 | 16th |Revision

N Yf/
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GOVT. P.G. COLLEGE BHUNA (FATEHABAD)

Department of Commerce

_Class: M.Com. 2nd Sem.

Datg -

chcikw

Subject:Corporate Finance

Topic

Overview of Strategic Corporate Finance,Shareholder

.1.2026 TO 10.1.2026 e
b Lt Value Maximisation & Agency Theory
12.1.2026 TO 17.1.2026 nd Corporate objectives and Financial Strategy
| o Alignment
1 Role of Financial Manager in Strategic Decision
19.1.2026 TO 24.1.2026 : 3 ; % 7 .
. Making, Financial Environment in India & Globally
Strategic Capital Budgeting Process,DCF Method:
27.1.2026 TO 31.2.2026 = ’
f “h | NPV,IRR, MIRR, Profitability Index
‘ Non-DCF Methods: Payback Period, ARR, Real
l 2.2.2026 TO 7.2.2026 : ‘4 4 . ’
; M Option Analysis in Capital Budgeting
| 9.2.2026 TO 14.2.2026 6th | Sensitivity, Scenario, & Break Even Analysis
Capital Structure Theories:NI, NOI, MM
16.2.2026 T 2 ’ >
e P i Hypothesis, Trade Off Theory, Pecking Order
Optimal Capital Structure in Practice,Cost Of
232, 2. , .
3.2.2026 TO 28.2.2026 8th Capital: WACC,Marginal Cost of Capital
9.3.2026 TO 14.3.2026 9th | Capital Structure Planning & Policy
16.3.2026 TO 21.3.2026 10th | Impact of Leverage on Firm Value & Risk
p g
23.3.2026 TO 28.3.2026 11th | Assignment submission & Test
Theories of Dividend Policy: Walter, Gordon , MM
30.3.2026 TO 4.4.2026 12th Hypothesis
Forms OF Dividend & Dividend Policy Practices in
64-d0en T ELASDE 15 India & its Determinants.
Share Buybacks & Bonus Issues, Retention Ratio and
13.4.2026 TO 18.4.2026 14th Internal Financing Strategy.
20.4.2026 TO 25.4.2026 15th | Revision
27.4.2026 TO 5.5.2026 16th | Revision

M
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GOVT. P.G. COLLEGE BHUNA (FATEHABAD)

Department of Commerce

Subject :-M.1.G.Process
Topic

Class: M.Com. 4th Sem.

Date Week
06.1.2026 TO 10.1.2026 | 1st |Group Dynamics
12.1.2026 TO 17.1.2026 | 2nd |Group Dynamics
19.1.2026 TO 24.1.2026 | 3rd |Group cohesiveness
27 1.2026 TO 31.2.2026 | 4th |Group cohesiveness

22026 TO 7.2.2026 | Sth | Interpersonal communication: Uncertainty reduction theory
9.2.2026 TO 14.2.2026 | 6th |Social exchange theory, Cognitive dissonance theory
6.2.2026 TO 21.2.2026 | 7th |Transactional Analysis; Interpersonal trust;

22026 TO 2822026 | 8th |Competition and cooperation. Assignment Submission
2026 TO 14.3.2026 | 9th |Group decision making:

16.3.2026 TO 21.3.2026 | 10th |Group synergy; Team building.

2332026 TO 28.3.2026 | 11th [nature and types of conflicts, causes of conflicts and remedial

A
23.2
03.

30.3.2026 TO 4.4.2026 | 12th |measures of group conflicts, Role of Negotiation in group conflicts

642026 TO 11.42026 | 13th |distributive and integrative negotiation, third party negotiation

i o . ntal internersonal relations orientation (FIRO-B)., Unit
13.4.2026 TO 18.4.2026 | 14th ,I;Ie“slfame“t" mterp SRR ( )
20.4.2026 TO 25.4.2026 | 15th Revision
27.4.2026 TO 5.5.2026 16th |Revision

wi
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GOVT. P.G. COLLEGE BHUNA (FATEHAB

AD)
Department of Commerce
Class: PGDBA Subject: Digital Marketi g
: etin
Date Week Topic

Introduction to Digital Marketing: Concept, Benefits,
Evolution of Digital Marketing, Traditional Marketing vs.
Digital Marketing,

06.1.2026 TO 10.1.2026 Ist

12.1.2026 TO 17.1.2026 2nd
- v e’

Digital Marketing Channels: types and business models
Digital marketing Framework:ASCOR Digital
MarketingFramework & its applications, Critical
3rd . )

Success factors for digital Marketing.

L 19.1.2026 TO 24.1.2026

The Consumer for Digital Marketing: Consumer Behavior

on Internet,Impact of Digital Technology on Consumer
Behavior,

27.1.2026 TO 31.2.2026

Attributes of Online buying Behavior , Influence of the
| 222026 TO 7.2.2026

Web Experience and Marketing Intelligence from user’s
Online Data.

Managing Consumer demand: Understanding the
9.2.2026 TO 14.2.2026 6th

consumer demands, Demand Led product Development
Process

|

Digital Marketing Assessment phase:The Assessment
Phase Elements, Macro-Micro Environment Analysis,
Marketing Situation Analysis,

16.2.2026 TO 21.2.2026 Tth

l Internal Assessment and Planning of Objectives of Digital
| 23.2.2026 TO 28.2.2026 8th | Marketing Customer development
‘\

Strategy(STP2.0framework),

Digital Marketing Mix: Offering Mix,Digital

9th Pricing Models,Channels of Purchase,Managing
promotional channels,developing extended Ps —

people,aparocess,Programs,Performance

Submission of Assignment & test

i
\

9.3.2026 TO 14.3.2026

16.3.2026 TO 21.3.2026 10th

Digital Marketing Communications Mix: Digital Marketing
Planning Development, Digital marketing Communications
Channels,

Campaign Management: Elements of Digital Marketing
30.3.2026 TO 4.4.2026 12th Campaign Management

Implementing intent-based Campaign and brand-based
6.4.2026 TO 11.4.2026 13th Campalaps,

23.3.2026 TO 28.3.2026 11th

e —

Digital Marketing Execution Elements
 2042026T025.42026 | 15th | Revision
\ ~ 27.42026 TO 5.5.2026 16th | Revision

M anvi
Dept. of Commerce
Govt. P. G. College, Bhuna

13.4.2026 TO 18.4.2026 \ 14th
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